
Students arenõt the only ones 

who get regular report cards 

from teachers. NTC receives 

evaluations from thousands of 

teachers nationwide. Each 

year, educators give NTC 

high marks across the board 

for the quality and value of its 

programs and its method of 

using live theatre to teach 

important lessons in academic 

areas. 

 

 

Teachers Give NTC Top Marks in National 
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There was a boomerang-

wielding Aussie, an appliance 

efficiency challenge, and plenty 

of fun to go around as The 

National Theatre for Chil-

drenõs Energy Education 

Showcase kicked off in Wash-

ington D.C. for one week in 

October. NTC presented two 

programs simultaneously to  

elementary and 

middle school stu-

dents in Washing-

ton and suburban 

Maryland.  

 

NTC created such 

a sensation in the 

D.C. area with 

Boomerang Jack and 

the Top Secret En-

ergy Caper and 

Global Gamble that 

Washingtonõs ABC affiliate 

station WJLA Channel 7 and 

The Maryland Gazette each 

sent cameras and reporters to 

performances. Media coverage 

from the events can be viewed 

online at nationaltheatre.com/

ntccom/showcase/coverage/. 

 

 

Showcasing the need for con-

sumer education about effi-

cient energy consumption is 

at the forefront of NTCõs 

latest theatre showcase. The 

performances gave more 

than 6,000 students and their 

families valuable information  

NTC Energy Education Showcase Debuts in 
Washington D.C. 
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Boomerang Jack and The Top Secret Energy Caper 

teaches elementary students how to be energy 

efficient. 

Actors D.J. Hill and Eric Duhon 

promoted Pepcoõs partnership 

with NTC in the D.C. area  
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Teachers give NTC programs 

high ratings. 
 

A. Rate the educational value of 

this program  

 

B. Rate the programõs ability to 

stimulate classroom discussion. 

 

C. Rate the likelihood that stu-

dents will retain the material 

covered. 

 

D. Rate the ability of live theatre 

to increase the studentsõ capacity 

for retaining the message. 
(Scale 1-7) 
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and motivation to help con-

serve energy in their homes.  

 

òRaising awareness among 

adults about energy efficiency 

and conservation is impor-

tant, but the best ð and most 

effective ð way to  

impact change, I believe, is to 

educate the next generation 

about the key issues affecting 

energy,ó says Pepco Presi-

dent Thomas Graham. 

Pepco, an electric service 

company serving all of Wash-

ington D.C. and parts of 

Maryland, was NTCõs partner 

in presenting the week of 

energy education program-

ming. Not only did the stu-

dents learn the significant 

role they play in the nationõs 

energy future, so did their 

parents and hundreds of edu-

cators, energy decision-

makers and government offi-

cials.  

 

òUltimately we want to edu-

cate people about the impor-

tance of energy efficiency  

and influence positive energy-

use behaviors,ó explains 

NTC President Ward Eames. 

òOur research shows that if 

you reach the kids you will 

influence the parents.ó 

 

In addition to the school 

tour, NTC brought live inter-

active theater directly to 

important stakeholders in 

the Washington energy in-

dustry and government agen-

cies. More than 150 U.S. De-

partment of Education staffers 

and local schoolchildren attended 

a performance of Boomerang Jack 

at the U.S. Department of Educa-

tion building. Global Gamble was 

performed for nearly 100 politi-

cos, utility commissioners and 

energy staffers at a special eve-

ning reception at Washingtonõs 

Renaissance Hotel.  

  

òThe National Theatre for Chil-

drenõs Energy Showcase was a 

smashing success,ó said NTC 

sales consultant Kevin Plagman. 

òThe program reached thousands 

of people through the schools 

and tens of thousands more 

through the media stories.ó  

NTC Energy Education Showcase... 

S  P  O  T  L  I  G  H  T  

After a successful 

first round, The Na-

tional Theatre for 

Children plans to 

educate students, 

families and key local 

stakeholders about 

global warming, 

clean energy and their 

role in the nationôs 

energy future in the 

following cities:  

 

Sacramento:  

January 25-29, 2010 

 

Boston: 

February 22-26, 2010 

 

New York:  

March 1-5, 2010 

 

Chicago:  

March 15-19, 2010 

 

If you would like to 

support NTCôs En-

ergy Education 

Showcases contact 

Kevin Plagman at: 

kplagman 

@nationaltheatre.com 

for more information. 

NTC Energy Show-

cases Coming to a 

City Near You 

Teachers Give NTC Top Marks...            (from page 1)                                                                                                             
In the 2008-09 school year, 

not only did NTCôs programs 

rate highly (with an average 

score of 6.42 on a scale of 1 

to 7) for their educational   

value, scores went up in 

every category from the pre-

vious school year.  

 

Teachers appreciate NTC 

programsõ ability to stimulate 

classroom discussion and 

believe live theatre increases 

the likelihood that students 

will retain the educational 

messages covered in the pro-

gram. Ninety-four percent of 

teachers also reported using  

NTCõs student workbooks.òItõs 

always gratifying to hear from 

teachers that our programs are 

benefiting their students and 

getting home to their parents,ó 

says Bonnie Bernstrom, NTCõs 

director of school scheduling 

operations. òThis feedback is 

vital  

as we plan for the following 

year to ensure that our pro-

grams hurdle the high bar for  

quality and fun that we consis-

tently set for ourselves and our 

sponsors.ó  

 

NTCõs actors also received 

kudos for their professionalism  

and courtesy during perform-

ances. òOur actors are our cus-

tomerõs ambassadors to schools 

all around the country, and weõre 

proud that they are known for 

their professional manner as well 

as their ability to make students 

laugh and learn,ó adds Bernstrom.  

 

The big question teachers 

are asked every year is òWould 

you like to see this kind of pro-

gram at your school in the fu-

ture?ó ð and NTC got a resound-

ing òyes!ó It looks like NTCõs 

crazy cast of characters will be 

busy once again in 2009-10.  

 

(from page 1) 

NTC at the Department of Educa-

tion. Right to left: Eric Duhon, D.J. 

Hill, Jon Mikkelsen, Katie Griep, 

Ward Eames, and Kevin Plagman. 

NTCõs Global Gamble uses vol-

unteers on stage to teach middle 

school students about climate 

change and energy efficiency. 
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